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2000 Q2-2001 Q4-2001 Q2-2002 Q4-2002 Goal 
72.9 74.2    74.4 (2002) 

3.51 3.74    3.60 (2004) 

$20.14 $19.57    $16.69  (2004) 
egrity:  Achieve a Clean Audit & Get Off the High Risk List 
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ACSI  84 85    

Other survey      

FACTION 3.70 4.51    

Your Portion 
(Students Channel) 

 
 

 
$9.18    

Other (CSSCC)   $0 .49   
C Unit Cost was calculated by dividing actual FY 2001 CSSCC expenditures 
by the unduplicated number of student aid recipients (31 million) = $0.49. 
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 volumes without sacrificing level of service. ONGOING  CS 
number of FAFSA’s filed electronically from  FY 2002  CS/UC 
 million in FY 2002 with 55% via our  

 documents printing budget by 10%.  FY 2002  UC 
for operator assisted calls: 
in 20 seconds (monthly average).   ONGOING  CS 
ndonment rate (calls offered versus answered). ONGOING  CS 
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